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Fascinating stats... useful tips... entertaining topics.

Did you know that to make atask seem easier, all you have to do islean back alittle? Or that retail
salespeople who mimic the way their customers speak and behave end up selling more?

If you like stats like this, are intrigued by ideas, and find connecting the dots to be a critical part of your skill
set—this book is for you.

Culled from Harvard Business Review' s popular newsletter, The Daily Stat, this book offers a compelling
look at insights that both amuse and inform. Covering such managerial topics as teams, marketing,
workplace psychology, and leadership, you'll find awide range of business statistics and general curiosities
and oddities about professional life that will add an element of trivia and humor to your learning (and will
make you appear smarter than your colleagues).

Highly quotable and surprisingly useful, Stats and Curiosities: From Harvard Business Review will keep you
on the front lines of business research—and ahead of the pack at work.
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Ezgi TUlU says

DNF @ 17.24%

Fikir giizel de, boyle oturup okumalk bir kitaptan cok ara s?raraftan al?p goz gezdirmelik bir kitap olmu?.
Bir surt ara??rmay? bir ba? 7%k ve k?sa bir paragrafla 6zetliyor. Okudu?um yere kadar ilging ara?trmalar da
var, "Bunu niye u?ra??p ara2tZ7rm??ar ki?' dediklerim de. Oturup bitirmeme de?ece?ini sasnm?yorum.

Rob Fulton says

This gave me 5-6 insightsthat | could use immediately in my business, with respect on how | could lead with
authority, and also how to frame how to run an office. It was a simple read and worth reading if you have
some extratime!

Killian says

Overall | was pretty disappointed in this book. | was expecting a more in-depth explanation of the interesting
and off-the-wall research, but instead it it just condensed into a few sentences, with one research study per
page. The sources are in the back of the book, making thislittle more than a conversation
starter/novelty/coffee table book. | expected more from the Harvard Business Review.

If you want to see what this book essentially is, check out The Daily Sat blog. Each post is ablurb about an
interesting research study. These blurbs are what make up the book. The blog also includes alink to the

source study making it, in my opinion, much more dynamic than this one-dimensional book.

So the one plus? | will now be following this blog. And that might have been the whole point to this
publication.

ARC courtesy of Harvard Business Review Press, via Netgalley in exchange for an honest review.

Mili Mishra says

Read this book quickly at 2 visits to the airport!

Amazing collection of statistics which make you think, alot of them to do with workplace, economy and
gender.

Must read for people to understand some of the implicit bias we bring into workplace.



Mallory Bailey says

| enjoyed reading this book. There were many interesting studies compiled. Some are common sense but
some give you awhole new perspective pertaining to the work force, the human brain, behavior and your
health. It's agood quick read that ultimately expands your knowledge.

| received the book for free through Goodreads First Reads.

Taylor Troncin says

I won this book through a goodreads giveaway. I'm not sure what | was expecting exactly, but | felt abit let
down by thiswork. There were some interesting facts and figures, but there was not much for me to get
into... Nothing really excited me enough to really engage with the book.

Thiswas not a"bad" book by any means - just not the one for me.

Nura Yusof says

Information that is not immediately useful is, to me, trivia. And ironically the book lists one stat which
shows that knowing too much non-useful information can hamper one’s ability to think clearly.

Having said that, what may not be immediately useful to me could be otherwise for other readers. Should
you chance upon this book in a shop, just read a few random pages and maybe it’ll be useful to get it after
all.

It'safast read and reference pages at the end will give you leads to explore in detail whichever stat that is of
interest.

Andi says

Hadiah ulang tahun dari Periplusini cukup mengejutkan. Tidak biasanya aku dikasih buku pocket. Terkejut!
isi bukunya bak index hasil riset. Ada duaresearcher Cornell dan Ivy League lain. Yang jelas, buku ini
membantu banget membuka percakapan santai sewaktu Predep FETA

Sundaresan Sekar says

Start anywhere based on your topic of interest.
Quick reads — each fact is about a 100 words long and we move on to the next.
I nteresting connections between uncommon scenarios backed by research.



Handy and fits the pocket.

Cooal statsthat you can use to engage in discussions.

Each fact has the source of research if you are interested in learning more about the test scenarios and the
sample sets. Found at the end of the book.

Peace anz says

What a delightful book! Itisfull of gemsfrom research that isinformative. Thisisthe type of book togoina
purse, the glove compartment of your car, your briefcase and you can pull it out to read bits and pieces at a
time. Thereis nothing earth shaking in this book but some commonsense maxims are validated - people who
think they are important act differently from those who do not. Or atask looks like it weighs more (is
smaller) if promised help. Those who were not promised help but told they were to pick up abox tended to
guess the actual weight as heavier than those who were told they would have help to pick up the box! Lots of
little tidbits for those of us who aretrivialovers. And al came from research that someone at Harvard
University thought was worth reading -- at |least once.

| love this book.

| received afree copy of this book from Goodreads.

Satkar Ulama says

HBR articles have always been interesting and informative, but collecting good stats from the articlesisa
perfect ideal Thisbook contains over 160 fun stats and research findings that HBR contributors featured on
their articles. Though past studies were donein certain places that their findings could not be generalized to
other populations, this book is still an enlightening reading. Here are some of my favorites from the book:

"Thefts of Apple products such as iPhones significantly skewed crime statistics in New York City. Thefts of
the company's products rose by 3,890 in 2012 over 2011; without that increase, overall crimein the city
would have been down for the year." The New Y ork Times

"72% of people who found lost smartphonesin five cities tried to access photos, 57% tried to open a file
named 'Save Passwords', and 43% tried to open app named 'Online Banking'." Experiment by Symantec

" An increase of government spending on social benefits by 1 percentage point of GDP decreases an
individual's likelihood of volunteering for religious, sports, arts, or any other kind of organization by about 2
percentage point." Franz Hackl, Martin Halla, and Gerald J. of the University of Linz, Austria

"People who viewed images of food labeled organic made harsher moral judgments about others' Kendall J.
Eskine of Loyola University, New Orleans

"People estimated that it took them an average of about 22 minutes to go from home to the classroom, but
just 17 minutes to get back. People mentally define the destination 'home' as a relatively large area and
unfamiliar destinations as relatively small." An experiment with 127 undergraduates

"For people who go to business school with no work experience, the average return on an MBA programis
about 20%. But that drops for people who have held jobs before getting their MBA's, sinking to aslow as



2.2% for people who have 19 years' prior experience." Andrew Hussey of the University of Memphis

"The proportion of American teenagerswith drivers' licenses dropped from 64.4% in 1998 to 46.3% in 2008.
When 3,000 millennials were asked to name their preferred brands, the top 10 included no automobiles. "
The New York Times

"Taking introductory microeconomics reduces a honeconomic major's likelihood of donating to specific
nonprofits by 2 percentage points and intermediate course reduces the likelihood by 3.7 to 7.9% percentage
points." Yora Bauman and Elaina Rose of the University of Washington

"Companies led by wide-faced male CEOs had industry-adjusted RoA up to $16 million greater than firms
led by narrow-faced male." Elaine M. Wong of the University of Wisconsin-Milwaukee

"During the week when the 2001 UStax rebate checks arrived, mortality among 25 to 64 year olds increased
by 2.5%, and during the week when dividends are paid to Alaskan from the state's Permanent Fund,
mortality increases by 13%. Higher level of activities such as driving and recreation after money rollsin are
the likely causes of the effect.” William N. Evans of the University of Notre Dame and Timothy J. Moor e of
the University of Maryland

Reem Alkhalaf says
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Karthik says

Judged the book by its cover. Full of american stats no use for an indian. Avoid if ur looking for world stats
and teivia

Shayne says

First of al | love the way this book feels. It has a softness to the cover that really makes it wonderful to
touch. Thiswas enlightening and fun. Y es some of the statistics make no changesin my life but | did clean
out my junk drawers looking for my missing $300 in gift cards and am now forcing my children to sniff
peppermint while doing their school work.

| did receive this as a giveaway. Thank you so much for it. | recommend this book as a fun stocking stuffer
for Christmas.



Roland Martinez says

Thisisalittle book that summarizes severa behavioral economics studies done over the past few years and
callsit "stats". It's almost pure garbage especially when you consider al of the fraud Amy Cuddy and her ilk
have been spreading over the fields of social science. | found it interesting but didn't find one fact that would
help me day to day or be memorable enough to even mention.




